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ROY E. CRUMMER 
Graduate School of Business _____________ -----1 

General Information and . 
Course Descriptions 

1985-86 

Rollins Co-Hege • Winter Park, Florida 



THE SCHOOL 

Rollins College has served the Central 
Florida area since 1885. The Roy E. 
Crummer Graduate School of Business 
was established in 1965, and achieved the 
status of a graduate school with a 
separate faculty in 1980 for the purpose 
of providing the highest quality profes
sional preparation for business leaders. 

The objective of the Crummer School is 
to provide qualified students with the 
opportunity to acquire the tools and 
techniques (including quantitative and 
qualitative skills, theories, and principles) 
to make sound managerial decisions 
regardless of their undergraduate major. 
The application of these tools and tech
niques is developed through an under
standing of current management 
practices and an exposure to manage
ment decisions in both real and simulated 
environments. 

The small size of the school provides the 
opportunity for students to develop close 
relationships with other students as well 
as with the faculty. In addition, the small 
size offers a personalized approach to 
professional management education. 
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PROGRAMS 

The Full-Time MBA Program is for those 
students who wish to complete their MBA 
degree in two years while attending 
classes on a full-time basis. During the 
first year in attendance the student enters 
a lock-step program to complete the 
intensive and core course requirements. 
All core classes are offered during the 
day. During the second year the student 
is allowed to select six elective courses 
while taking the required integrating 
courses in Management Policy and Man
agement Simulation. Elective classes are 
scheduled both day and evening. 

The Part-Time MBA Program is for those 
individuals who would like to earn the 
MBA degree while employed on a full
time basis. Sixteen courses are required 
for the degree which can be completed in 
three and one-half years. Classes are 
held from 6:30 to 9:10 on weekday 
evenings. 

The Executive MBA Program is for the 
working professional who has at least 
seven years of management experience. 
The program takes 18 months to com
plete and requires participants to spend 
one week in residence each summer. 

Classes are held one day per week, 
alternating between Fridays and Satur
days. Candidates for this program must 
be sponsored by their employers. 

The Management Program is a non-credit 
program that leads to the award of a 
Certificate. It is a one-year program that 
meets one evening per week for 42 
weeks. A computer simulation is used to 
allow participants to apply the knowledge 
that they learn in management, market
ing, accounting, finance, economics, and 
production. No previous college work is 
necessary for admission to this program, 
but participants must be sponsored by 
their companies. 



FACILITIES 

The Crummer School of Business is 
housed in Crummer Hall, located on 
the campus of Rollins College. This 
facility features modern classrooms, 
seminar and conference rooms equipped 
with computer access, large screen 
projection systems and video taping 
capability. The building includes an MBA 
study room, MBA student lounge and 
computer room. Both IBM personal 
computers and terminals connected to 
the VAX 11 /750 mainframe computer are 
available to Crummer students. The VAX 
is operated as a conversational, time 
sharing system. 

In addition to the Crummer business 
collection available in the newly 
constructed 4.7 million dollar Olin 
Library, an agreement with the University 
of Central Florida provides for the use of 
library facilities by each institution's 
students, faculty and staff. 

Recreational facilities include a lakeside 
swimming pool, tennis courts, soccer 
field, and field house. Water sports such 
as sailing and water skiing on Lake 
Virginia and crew races on Lake Maitland 
are also available to MBA students. Golf 
is provided at a nominal charge through 
the college's membership at the Big 
Cypress Country Club's championship 
course. The MBA Student Association 
traditionally enters teams in intramural 
football, basketball, soccer, tennis, 
volleyball and softball. 

ADMISSION 

Admission to the MBA program of the 
Crummer School is selective and based 
upon academic potential as demonstrated 
by undergraduate work completed at a 
regionally accredited college or university 
and performance on the Graduate 
Management Admission Test (GMAT). 
Any other related, pertinent experience 
will be considered. 

Specific admission documents that are 
required include: 

Completed application 
GMAT test score sent directly from 
the Educational Testing Service 
Transcripts sent directly from each 
college attended (including junior 
and community colleges) 
$25 application fee 
TOEFL (Test of English as a 
Foreign Language) for non-native 
English speaking students 

Full-time students should have their 
documents sent by April 1 for Fall 
entrance and November 1 for Spring 
entrance. 

Part-time students should have their 
documents sent by June 1 for Fall 
entrance and December 1 for Spring 
entrance. 

TUITION 

Tuition for full-time students includes 
placement office services and the use of 
all campus facilities. 

Tuition for 1984-85 (Subject to change 
for 1985-1986) 

1-8 credits 
9-15 credits* 

$145 per credit 
$2,500 per term 

Upon acceptance a non-refundable $100 
deposit must be made to insure a 
reservation in the MBA program. The 
balance of tuition and fees remaining 
after payment of the reservation fee will 
be due and payable at registration. 

*Does not include intensive courses 
which have a tuition of $145 per course. 

The $100 deposit may not be applied 
toward tuition for the Intensive Courses. 
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Academic Program 

PROGRAM OF STUDY 

The Crummer School offers an MBA 
degree specifically designed for the 
student who has not studied management 
or business at the undergraduate level. It 
is a 56 credit-hour program including 8 
credits of intensive prerequisite courses 
which are graded on a credit or no-credit 
basis. For those students who have done 
undergraduate work in business, four of 
the eight intensive courses may be 
waived. All students must take the ten 
required 3-credit courses and an 
additional six elective 3-credit courses. 
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YEAR 1: 

YEAR 2: 

YEAR 3: 

YEAR 4: 

Pre-fall 

Fal1 

Pre-Spring 

Spring 

Pre-Fall: 

Fall 

Pre-Spring 

Spring 

Fall, Spring 

Fall 

Spring 

SUGGESTED SEQUENCE 

FULL-T!ME PART-TIME 

INT 504-Mgmt INT 504-Mgmt 
INT 505-Case INT 505-Case 
INT 507-Matf, 
INT 508-Com puter 
ACC 501 ACC 501 
MGT 501 MGT 501 
MKT 501 
POM 502 
INT 502-Micro INT 502-Micro 
INT 503-Macro INT 508-Computer 
INT 506-Legal 
INT 509-Ethical 
ACC 502 ACC 502 
ECO 60i MKT 501 
FIN 502 
POM 503 

INT 506-Legal 
INT 507-Math 

MBA 602 FtN 502 
3 Elective Courses POM 502 

INT 503-Macro 
INT 509-Ethical 

MBA 601 ECO 601 
3 Elective Courses POM 503 

2 Elective Courses 

MBA 602 
1 Elective Course 
MBA 601 
1 Elective Course 



INTENSIVE .COURSES 

in order to teach all courses at the 
graduate ~evel, some background on the 
part of the students is needed to .properly 
learn how ;to use the Htoolsrr of 
management. The intensive courses have 
been designed to revietiv those areas. For 
students who have recently had 
uncfergraduate courses in economics, 
calculus, and management, these 
intensive courses are probably not 
necessary. For those who had the 
courses quite awhile ago, the intensive 
courses may be desirable for review 
purposes. For those who have never had 
the equivalent undergraduate course 
work, the intensive courses are absolutely 
essential. 

Course Descriptions 

INT 502 Concepts of Microeconomics 
This course introduces the subjects of 
price theory, supply and demand, and 
resource allocation. 

INT 503 Concepts of Macroeconomics 
The factors influencing· economic growth 
and national income are reviewed with 
parUcular exposure to the relationships 
which exist between price and interest 
revels, savings, investments, consumption, 
and credit. 

INT 504 Concepts of Management 
Organization theory is discussed; and the 
concepts of structure, planning, 
organizing, staffing, and control are 
reviewed. 

I NT 505 Case Analysis and 
Presentation 
This course reviews the procedures and 
techniques which are useful in analyzing 
unstructured problems and introduces 
the subject of oral and written 
presentations. 

INT 506 Environment of Business 
The legal obligations for management are 
discussed and evaluated. 

INT 507 Concepts of Mathematics 
This course serves as a review of college 
algebra and an introduction to calculus. 

INT 508 Concepts of Computers 
An introduction to computer 
hardware/software, programming and 
business applications. 

INT 509 Ethical and Social Issues 
of Business 
An examination of modern social issues 
facing business management, with 
particular emphasis upon the interaction 
of business and government and upon 
the formulation of corporate social policy. 
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CORE COURSES 
The following eight courses are the core 
of the MBA Program. They are required 
of all students. They may not be 
exempted, but in some cases they may 
be substituted if approved by the Office 
of the Dean. 

ACC 501 Financial Accounting 
Introduction to corporate financial 
reporting for external users of financial 
statements. Examination of the form and 
content of financial statements and the 
methods used to account for assets, 
liabilities, capital, fund flows, and other 
information reported in them in 
conformity with accounting principles. 

ACC 502 Managerial Accounting 
A course in internal reporting for 
managerial decision making. 
Management planning and control 
techniques, basic cost analysis, capital 
budgeting, and quantitative applications 
are covered. Prerequisite: ACC 501 or 
equivalent. 

ECO 601 Managerial Economics 
The application of economic theory and 
methodology to business administration 
practice. It provides the link between 
traditional economics and decision 
science in managerial decision making. 
Prerequisite: INT 502, INT 507 or 
equivalent. 
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FIN 502 Financial Management 
This case oriented course provides 
opportunities to learn financial principles 
through application to managerial 
situations. Various aspects of risk versus 
expected return are used in consideration 
of financial decisions. Topics include 
working capital management, capital 
budgeting, capital structure, and 
management of funds flow. Prerequisite: 
ACC 501, INT 502, INT 508 or equivalents. 

MGT 501 Organizational Behavior 
This course provides the social 
psychological foundations for 
understanding individual and group 
behavior and the applicaton of this theory 
to the problems faced by managers. It 
makes extensive use of experiential 
learning and cases in addressing the 
topics of leadership, motivation, 
communication, performance, stress, 
group dynamics, organizational structure, 
and organizational change. Prerequisite: 
INT 504 or equivalent. 

MKT 501 Marketing Management 
This course is designed to develop the 
student's skill in analyzing and resolving 
marketing problems from the manager's 
perspective. Uses the case discussion 
method, case reports, and presentation. 
The course covers the factors affecting 

consumer and industrial demand, the role 
of advertising, channels of distribution, 
market research, pricing, product policy, 
and other elements determining the 
character and structure of marketing 
programs. Prerequisite: INT 505, or 
equivalent. 

POM 502 Quantitative Methods 
Statistical and mathematical methods 
relating to management, marketing, 
economics, and finance. Topics include 
probability distributions, statistical 
estimation, hypothesis testing, regression 
analysis, sampling, time-series and 
decision theory. Prerequisite: One year of 
college algebra and INT 507 or 
equivalent. 

POM 503 Operations Management 
Planning and control for manufacturing 
and service operations. Topics include 
operations analysis, quality management, 
inventory, waiting lines, linear 
programming, simulation and project 
planning. Case studies are used for 
applications. Prerequisite: POM 502. 



ELECTIVE COURSES 

ACC 607 Corporate Taxation 
A study of the tax consequences of 
business transactions. Topics include: 
dealing with the IRS, business property 
acquisition and sale, types of 
compensation, corporate activity and 
reorganization, executive tax planning, 
and tax shelters. Prerequisite: ACC 501, 
ACC 502, FIN 502. 

ACC 608 Management Control Systems 
This course examines the nature of 
and need for management control 
systems. This includes studying various 
organization structures that enhance 
controllability and management control 
techniques that have proven to be 
effective in monitoring and evaluating 
firms' · activities. Prerequisite: All core 
courses. 

ACC 609 Contemporary Financial 
Accounting 
This course examines financial 
accounting and reporting through the use 
of oral and written presentation of 
assigned cases. The .major topics include: 
asset valuation, revenue and liability 
recognition, financial statement analysis, 
and reporting issues .. The purpose is to 
prepare the non-accounting manager to 
understand and use financial accounting 
information in decision making. This 
course is not designed for students with 
an extensive undergraduate accounting 
background. Prerequisite: ACC 501, ACC 
502; 

FIN 601 Advanced Financial Management 
This case-oriented course examines 
special advanced topics in financial 
theory and analysis. Methodology 
involves computer simulation and 
prepackaged computer programs. Topics 
include linear programming, regression 
analysis, and portfolio analysis applied to 
financial problems. Prerequisite: FIN 502. 
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FIN 602 Financial Institutions 
This course analyzes problems unique to 
financial institutions such as commercial 
banks, savings and loan associations, and 
credit unions. Case studies are utilized to 
consider topics of raising capital, meeting 
regulatory requirements, formulating 
investment policies, and managing opera
tions, and to consider problems unique to 
savings and investing institutions and 
financial intermediaries. Prerequisite: FIN 
502. 

FIN 603 nvestments 
This course provides the student a 
method of analyzing the broad spectrum 
of investments. Portfolio theory is used to 
examine risk/return of various invest
ments. Attention also is directed to 
formulation of investment strategies, tax 
effects, and estate planning. Prerequisite: 
FIN 502. 
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FIN 604 Public Finance 
This course examines fiscal administra
tion in the public sector; primary empha
sis is placed on state and local financial 
structures; revenue sources, budget 
administration, and debt policies are 
examined; field work is required. Prereq
uisite: FIN 502. 

FIN 605 Future Markets 
This course exposes the student to 
futures markets and their potential appli
cations in attaining various business 
objectives. Case studies demonstrate how 
enterprises involved in the food, fiber, 
feed, metal, forest products, and financial 
sectors of the economy could use futures 
contract buying or selling to advantage. 
Prerequisite: FIN 502. 

FIN 606 Financial Statement Analysis 
This course enables advanced students to 
acquire a theoretical/empirical foundation 
linking market reaction to the disclosure 
of accounting information. The properties 
of acounting numbers, investor's decision 
models, and the environment in which 
these decisions are made will be exam
ined. Prerequisites: ACC 502, FIN 502, 
POM 502. 

MGT 601 Labor Relations 
Contemporary problems in collective bar
gaining, including current federal and 
state laws governing the bargaining pro
cess. Recent court decisions covering 
labor negotiations; arbitration, mediation 
and conciliation; grievance handling; 
union organization; and management 
techniques in negotiating the contract. 
Collective bargaining in the public sector. 
Case studies in arbitration and grievance 
handling. Prerequisite: MGT 501. 





MKT 601 Marketing Research 
Conception, planning, and performance 
of marketing research projects in order to 
provide an objective basis for marketing 
strategies. Topics include: definition of 
research objectives, data sources, 
research design, interpretations of data, 
and evaluation of research proposals and 
results. Prerequisite: MKT 501, POM 502. 

MKT 602 Consumer Behavior 
This course entails a review and 
evaluation of major theories of consumer 
behavior. Topics include: market 
segmentation, consumer decision 
processes, group and individual 
influences on consumer behavior, and 
application to marketing management. 
Prerequisite: MKT 501. 

MKT 603 Sales Management 
This course is intended to aid the student 
in developing analytical abilities and to 
provide an overview of the various 
decision areas facing a sales manager, 
Prerequisite: MKT 501. 
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M KT 604 A.dver'Using-
Oe,sig ned to provide the skills r.iecessary 
for management of t{le advertising 
function: Consumer motivationr agency
advertiser relationships, media evaluation, 
budg-eting, and advertising measurement 
are amdhg the topics covered. Speciat - -
emphasis_ is placed on the necessarily 
cfos:e relationshfp between advertising 
and al I other aspects of marketj ng 
activity. Prerequisite: MKT 501. 

MKT 605 lntemation~I Marketing ,!; 'ii: 

This course assumes familiarity with 
general-marketing management and . 
utilizes this as .. a base to devetoP. J_n.sight& ,. -
and understanding oUntemational 
marketing which occur .t[:1 a CJ.f)ique 
environment. lt relates thB various 
economic, social, political, reli.gious, and 
legal dimensions of the"world to the 
marketplace. Prnrequisite: MKT 501. 

POM 601 Forecasting 
. The fundamental problems of forecasting 
required in managementcprocesses. 
I nch1des trend analysis, the use of 
quantitahve and qualitative guides; 
indices, and sources of data. Prerequisite: 
ECO 501, POM 503, . 

-eOM 602 Service Operations 
Management 
The study of oService-oriented businesses 
and the unique operation-al prob-terns Ui~y 
pose,_ for management Case studies-focus 
;pri the service ttelivery systems used irr 
retailing, transportation! insurance, 
Jodging, entertainment a11d medical fields. 



INTEGRATING COURSES 

The two integrating courses are required 
of all degree candidates and should 
normally be taken during the final two 
terms. 

MBA 601 Management Policy 
The management policy course serves to 
integrate the disciplines of the various 
areas covered by the core courses. 
Taught largely by the case method, it 
requires students to deal with complex 
situations as seen through the eyes of the 
top executive. Prerequisite: All core 
courses. 

MBA 602 Management Simulation 
Through the use of a complex computer 
game, the operations of a competitive 
industry are simulated over a multi-year 
period. Student teams represent different 
companies within an industry and must 
make personnel, financial, production, 
and marketing decisions. Prerequisite: All 
core courses. 

INDEPENDENT STUDY COURSES 

The following courses are available to 
those students who would like to pursue 
advanced topics in certain areas, or who 
would like to implement the academic 
theory that they have learned. Enrollment 
in these courses will be counted as 
elective credit. 

MBA 604 Management Project 
This project requires an in-depth 
examination of a specific real 
management problem which requires 
knowledge of the academic disciplines 
covered in the core area. Part-time 
students may deal with a management 
problem within their places of 
employment. Full-time students may use 
it to explore an area in which they would 
like to develop expertise. Prerequisite: All 
core courses. 

MBA 605 Thesis 
The thesis may be done for either 3 or 6 
credits, depending on the extent of the 
study. The extensive paper must include 
library or experimental research on a 
topic approved by the Office of the Dean. 
It should be an extension of a student's 
field of interest, allowing for an extensive 
inquiry into the subject chosen. Topics 
must be approved through formal 
outlines in the term preceeding 
registration. Prerequisite: Completion of 
the area of specialization. (By 
arrangement). 
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A.cademic Policie-s-

Continuous Matriculation 
.Degree· requirements existing at the time 
of initial admission wifl·remain in force 
only if the student maintains continuous -
matricualtion. A stuaent who does not 
register for courses during a given aca
demic year may ·keep his/her Program of 
Study active by paying a $25.00 fee for 
maintenance of matriculation. This fee 
may be paid to the Registrar at any time 
during the academic year, until the last 
day of class. 

Transfer Policy 
A maximum of 6 credits taken in another 
graduate program may be transferred into 
the MBA program through a petition to 
the Office of the Dean. Transfer credits 
will be accepted only if grades of ''B 11 or 
better are received and the course con
tent is judged to be comparable. Work 
cannot be taken at another school while 
enrolled at Cn.immer unless granted spe
cial permission in advance by the Dean. 

Academic Concentration 
The Master of Business Administration is 
a general management degree which 
provides managers with the knowledge 
and skills needed to deal with the 
complex and varied problems facing an 
organization today. It is not intended to 
produce either technicians or specialists. 
Therefore, students may use their elec
tives to select those courses in which 
they have an interest, as long as no more 
than three are taken in a single academic 
discipline. 
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Time limit~ Ilic, 

A degree candidate win be permitted 6 
years within which to complete the 

· . degree requirements listed on t"he 
Program,of-Sfudy -provided that helstle · 
maintains continuous matriculation, 
Failure to complete- the degree in the trme 
period will require a new Program @f 
Study designating the requirements for 
the degree which exfst at that time. 

Graduation Requirements 

ft is the responsibiiity of each student to 
make certain that all the course 
requirements for graduation listed on 
his/her Program of Study have been met. 
If there is any doubt,-an advisor should 
be consulted prior to registration for the 
last semester f)receeding expected 
graduation. 

Petitjon to Graduate 

At the st-art oi their final semester of 
study, students must submit tb the i. = 
Dean's Office a -petition to gradtlat-e~ 
There is a graduation fee of $10. " 

Petition Procedure 
Students may petition the Committee on 
Academic Standards to request an 
exce-ption to an academic regulation by 
obtaining an official form in the Office of 
the Dean. 

SchoJastiG Requirements 
Degree candidates are .required to com
plete all course requirements wfth a 
minimum grade point average of 2.85: 
Any -student whose average' drops beiow 
2.85 wUI be placed on probation. If the 
average drops b-elow-2:5, the student 1s 
automatically dismissed. 

-·oeao:s List 
Thos~ students who complete at least six 
credits in a given term, and who achreve
at- least a 3.6 grade point average are 
placed on the Dean's Ust for that term. 

Graduating with. Hone>rs 
Those ?tudents who coo1plete'i:l;ie MB)\ 
program and have a ct.nrtulative grade 
pnint avera9.e that ranks them 'Yithin the 
top ten percent of the entire year's 
graduating class, will receive the distinc-

-tion of graduating with honors. _ 

Awards 
Three academic awards ar-e given out at 
the- spring commencement exercises: 

The Wall Street Journal Student 
Achievement AwarEI 

The John C. Myers Award or 
Scholarship and Leadership 

The Corporate Council Award for 
Distinguished Scholastic Achtevement. 
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GRADES 

Grades are reported as foHows: 

A- .indicates consistently exce11ent 
work 

H-'-----' ind~cates work of 1he quaHty 
-normally expec-ted of a graauate 
student 

C- indicates work-that is below the 
quality normaUy expected in 
grE.duate sludy 

F- indicates work that is unacceJ.::~,tabJe 
i~graduate level of st~dy. 

t- lncompfete: indicates that the 
student and instructor have agreed 
tbat outstanding worsf<; wiU be 

- ·completed and the gr.ade chang_ed 
!o A, 8, C- or f by the mid-term 
point of the following term. 

W- Withdrawai 

x-=- Nonattendence 

N- Audit 

CR, NCR - credft or no-credrt may 
-only be assigned forrspecificafly _ 

- designated courses 

The following qualrty p.oints are assigoed 
for each letter grade: -

A '" 4.00 B 3.00 C 2.00 
A~ 3.67 8- 2.67 C- 1.67 
l:H- 3.33 C+ 2.33 F 0.00 

' 

General Information 
iii' 

Crummer MBA Association 

All full and part-time -MBA students are 
el¾gible to Join- the MBAA. The 
organization" -came into existence iff i 979 · 
to prov.iqe students an opportunity ·to 
furtbe~~thetr _ academic,= professional_ and 
sociar lnterests . . 

The Crummer MBA Ass6ciation prov1des 
chann~rs for studepts to impact academic 
poHci~s and curriculum. in addition, -the E .. 

MBA~ works in conjunction with the ~. 
Rotlins Placement Office to pTovide r 

speci1_ic placement assistaACe fof 'rvlBA
students. Guest speakers from industry 
and business -address the members and ~ 
provide insight~into tha actual workings 
of regional commerce. The organization 
provides a Housing Referral Service for 

-new students and organizes social 
actlviti~s for MBA students~ 

Health Service 

Health insurance and the use of the 
DuBois Student Health Center are 
avaiJable to full-time students for a fee of 
$84 fqr the academic year. Stud~nts 
should make arrangements to complete 
the medical form before registration. 
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Financial Aid 

Need-Based Aid 
Student loans are available to all students 
who have financial need. Students 
applying for need-based aid must submit 
a Guaranteed Student Loan application to 
the Office of Financial Aid, Rollins 
College, Winter Park, Florida 32789-4499. 
The application must be received by 
August 1 for aid starting in the Fall term, 
and by December 1 for aid starting in the 
Spring term. 
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Merit-Based Aid 
Merit-Based financial aid in the form of scholarships and assistantships will be 
available for approximately one third of the entering full-time students in 1985-1986. 
The scholarships which are available have a total value of $7,000, which is used to 
help defray the cost of tuition. The current list of scholarships include the following: 

The Patterson-Macgregor Scholarships 

The Red Lobster Inns of America Scholarship 

The Philip Crosby Associates Scholarship 

The Crummer School also has GRADUATE ASSISTANTSHIPS, which are awarded 
to students selected to assist the Crum mer faculty in research each year. Each 
assistantship allows credit toward tuition and gives a monthly cash stipend for forty 
hours of required monthly work. The total value is $6,800. 

The school also has available the Betty Sherman Fellowship. This fellowship is a 
$1,000 grant which is given to an outstanding second-year student to help defray the 
cost of tuition. 



~ 985-~ 986 Academic Calendar 

SCHEDULE OF 
INTENSIVE COURSES 

FALL 1985 

August 19-23 
Concepts of Computers (D) 
Concepts of Mathematics ( E) 
Case Analysis & Presentation (E) 

August 26-30 
Case Analysis & Presentation (D) 
Concepts of Management (E) 
Legal Environment of Business (E) 

SPRING 1986 

January 13-17 
Ethical & Social Issues of Business (D) 
Concepts of Macroeconomics (E) 
Concepts of Computers (E) 

January 20-24 
Legal Environment of Business (D) 
Concepts of Microeconomics (E) 
Case Analysis & Presentation (E) 
Ethical & Social Issues of Business (E) 

(DJ Denotes morning classes meeting from 9:00-12 noon. 

(E) Denotes evening classes meeting from 6:00-9:00 p.m. 

SUMMER 1985 

May 23 
May 29 

July 3-4 
July 17-18 

July 18 

Registration 
Classes Start 
4th of July: No Classes 
Final Exams 
Term Ends 

FALL 1985 

August 13 
August 15 

August 19-23 
August 26-30 

August 30 
September 4 

September 4, 5, 9, 10 
October 18 

November 27 -28 
December 9 

December 12 

Orientation and Registration for New Part Time Students 
Orientation and Registration for New Full Time Students 
Intensive Term A 
Intensive Term B 
Registration 
Fall Term Classes Begin 
Late Registration 
Mid-Term Point 
Thanksgiving 
Final Exams Begin 
Term Ends 

SPRING 1986 

January 9 
- January 13-17 
January 20-24 

January 21 
January 27 

January 27, 28, 29, 30 
March 7 

March 29-April 6 
May 5 
May 8 

Orientation and Registration for New Students 
Intensive Term C 
Intensive Term D 
Registration 
Spring Classes Begin 
Late Registration 
Mid-Term Point 
Spring Recess 
Final Exams Begin 
Term Ends 

15 



Roy E. Crumm.er 

Graduate School of Business 

BOARD OF OVERSEERS 

Mardian· J. Blair 
President, Adventist Health Systems/ 
Sun Bett Health Care Corporatio 

· Jack Critchfield 
Vice President 
Ftortda Power Corporation 

Philip Crosby 
Cnairman of the Board and CEO 
Philip Crosby Associates, Incorporated 

Philip Duke 
Vice Prf?Sideot of Finance 
Martin Marietta Orlando Aerospace 

Austin Guirlinger 
President 
Cardinal Industries, Incorporated 

Joseph Hara 
President 
Tupperware International 

William Hattaway 
President 
Red Lobster Inns of America 

Edward J. Manning 
Managing Partner 
Ernst & Whinney 

James Passilla 
Executive Vice President 
Walt Disney World 

Stanley Quick 
· General Manager 

Westinghouse Electric Corporation 

Martin Schatz 
Dean 

. Crummer ·Graduate School nf Business 

Jack O. Snyder 
Executive Vice President 
Harcourt Brace Jovanovich, Inc. 

-

Thaddeus Seymour 
President 
Rollins College 

Bonnie Mclntlre Smith 
President :and CEO 
The Kirchman Corporation 

Michael Strickland 
President 
Barnett Bank of Centrat Florida, N.A. 

Troy Todd 
President 
United Telephone Company of Florida 

Clyde West 
Retired Group Manager 
Sears, Roebuck and Company 

FOR FURTHER LNFORMATION CONTA:CT: 
OJfice of Admissions / .Crum mer Graduate School of Business / Rollins College './~Winter Park , Florida 32789-4499 / (305) 646-2405 

An Equal Opportunity l Affirmative Action College 
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